
Cleaner and Responsible Consumption

Tipo de elemento Artículo de revista académica

Autor Science Direct

Resumen Cleaner and Responsible Consumption, a companion journal to Journal of Cleaner
Production, focuses on equitable strategies that can foster the quality of life, the
efficient use of natural resources, and the effective satisfaction of human needs
while simultaneously promoting equitable social development, economic
competitiveness, and technological innovation. Cleaner and Responsible
Consumption publishes current research on sustainable and responsible
consumption and aims to offer an interdisciplinary overview of recent research
encouraging discussion and debate on sustainable and responsible consumption
from government, business, academia and societal innovators. The journal
provides a key platform for publishing high-quality interdisciplinary papers on
research and practice in the field. It looks outstandingly at the patterns of
consumption to help identify more-sustainable solutions for consumption systems.
Articles published include original research, perspectives, short communications,
policy and review papers. The areas and topics covered by Cleaner and
Responsible Consumption (CLRC)include but are not limited to: •Alternative
consumption patterns • CLRC encouraging producer responsibility • Rebound
effects and CLRC • Sustainable lifestyles • CLRC guiding ethical investment •
CLRC in promoting circular economy • CLRC in helping climate change
mitigation • CLRC promoting energy/resources savings and conservation •
Producer as resource consumer • Sustainable consumer/customer attitudes •
Analysis of consumer preferences and attitudes • Consumer engagement and
communication • Lock-in consumption system • Poka-yoke sustainable
consumption system • Sustainable policies for CLRC • Sustainable procurement
encouraging CLRC • Sustainable products and services • Economic instruments to
promoting CLRC • Integrated product policies for CLRC • Multi-criteria decision
analysis for CLRC • Scenario analysis for CLRC • Social life cycle assessment •
Stakeholder's role in CLRC • CLRC indicators • Big data application to access
CLRC alternatives • IoT applications to promote CLRC • Sustainable Education
for CLRC • The ethics of consumption • Innovation for CRC practices •
Perspectives on radical changes to CLRC • Policy modeling and implications for
CLRC • Degrowth • CLRC Tools
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Consumer attitudes to food quality products

Tipo de elemento Libro

Autor Marija Klopčič

Autor Abele Kuipers

Autor Jean-François Hocquette

Resumen The agri-food sector is witnessing a growing trend towards added value, with an
increasing demand for quality foods such as traditional, EU certified, organic, and
health-labeled products. These foods encompass various aspects of production,
processing, marketing, agro-tourism, and specialty stores. However, the key factor
in this equation is the connection to the consumer, which necessitates a
personalized approach. This is where the field of food consumer science comes
into play. Food consumer science can be seen as a combination of two distinct
disciplines. On one hand, there is the scientific aspect related to food itself, often
referred to as the 'hardware' component. On the other hand, there is the science
focused on understanding consumers' preferences and behavior, often referred to
as the 'software' component. While animal science primarily emphasizes the
'hardware' aspect, building a successful business in the quality food market
requires a deep understanding of the 'software' aspect, which revolves around
consumers. This publication places a special emphasis on consumers and aims to
provide insights into an evolving field of knowledge. It seeks to enhance
understanding of the complex relationships involved in the journey from food
products to consumers and offers practical solutions in this domain. The
publication includes review articles that cover fundamental aspects of food
consumer science, research trends in the field, and a series of country reports and
articles focusing on relevant studies, with a particular emphasis on Southern
Europe.

URL https://doi.org/10.3920/978-90-8686-762-2
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Area

Food

Area

Food

Partner

RSC TALENT 2016, S.L.

Partner

RSC TALENT 2016, S.L.

Publisher

Wageningen Academic Publishers.

Publisher

Wageningen Academic Publishers.

Etiquetas: Added value, Behaviour, Consumer preferences, Food consumer science, Practical

solutions, Quality foods

Relevance

This publication focuses on the consumer, providing valuable insights and practical solutions in the
evolving field of food consumer science. It covers fundamental aspects, research trends, and includes
country reports, with a specific emphasis on Southern Europe.
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Relevance
This publication focuses on the consumer, providing valuable insights and practical solutions in the
evolving field of food consumer science. It covers fundamental aspects, research trends, and includes
country reports, with a specific emphasis on Southern Europe.

Topic

Diverse topics

Topic

Diverse topics

Consumer behaviour and sustainable fashion consumption

Tipo de elemento Libro

Autor Subramanian Senthilkannan. Muthu

Resumen This book analyses the importance of consumer behaviour in sustainable fashion
and consumption. Consumer behaviour plays a major role in sustainability, and
when it comes to textile products, a number of studies have shown that for certain
product categories, consumer behaviour during use and disposal stages influences
the entire life cycle impacts of the product more than the raw material and
manufacturing stages. However green the production, the overall sustainability of
a product depends on the consumers who use and dispose of it.
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Consumption Behaviour and Social Responsibility A Consumer Research
Approach

Tipo de elemento Libro

Autor Karnika. Gupta

Autor Narendra. Singh

Resumen This book investigates the concept of consumer social responsibility (CnSR) by
considering the combination of ‘consumption behaviour’ and ‘social
responsibility’. It puts forward a theory of responsible consumption behaviour,
then models and empirically tests this theory using quantitative research methods.
In so doing, the book offers a new consumer behaviour model: the C-A-C-B
(Concern-Attitude-Commitment-Behaviour) model. The book appeals to readers
interested in consumer behaviour, research methodologies, social responsibility,
corporate social responsibility, segmentation and profiling, sustainability, and
structural equation modelling with path analysis and confirmatory factor analysis.
The book also offers concrete recommendations that will benefit businesses and
governments alike.
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Consumption corridors : living a good life within sustainable limits

Tipo de elemento Libro

Autor Doris A. Fuchs

Autor Antonietta Di Giulio

Autor Tobias Gumbert

Autor Marlyne Sahakian

Autor Michael Maniates

Autor Antonia Graf

Autor Sylvia Lorek
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Resumen Consumption Corridors: Living a Good Life within Sustainable Limits explores
how to enhance peoples' chances to live a good life in a world of ecological and
social limits. Rejecting familiar recitations of problems of ecological decline and
planetary boundaries, this compact book instead offers a spirited explication of
what everyone desires : a good life. Fundamental concepts of the good life are
explained and explored, as are forces that threaten the good life for all. The
remedy, says the book's seven international authors, lies with the concept of
consumptions corridors, enabled by mechanisms of citizen engagement and
deliberative democracy. Across five concise chapters, readers are invited into
conversation about how wellbeing can be enriched by social change that joins
"needs satisfaction" with consumerist restraint, social justice, and environmental
sustainability. In this endeavour, lower limits of consumption that ensure minimal
needs satisfaction for all are important, and enjoy ample precedent. But upper
limits to consumption, argue the authors, are equally essential, and attainable,
especially in those domains where limits enhance rather than undermine essential
freedoms. This book will be of great interest to students and scholars in the social
sciences and humanities, environmental and sustainability studies, but also
community activists and the general public.
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Dealing with socially responsible consumers : studies in marketing

Tipo de elemento Libro

Autor Jishnu Bhattacharyya

Resumen This book contains a collection of teaching cases that study and emphasise how
twenty-first-century businesses address and satisfy the needs and wants of socially
conscious consumers while remaining profitable. This book explores the practise
of marketing for societal benefit through real-life case studies. It provides a critical
understanding of marketing approaches such as social marketing, sustainability
marketing, and other practises of a similar nature. This book is made up of both
long and short real-life cases from various industries, with varying degrees of
difficulty. Jishnu Bhattacharyya is a Ph.D. candidate in marketing at the University
of Nottingham. Prior to joining the University of Nottingham, Jishnu participated
in research coursework at IIM Kozhikode, where he was a research scholar in the
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marketing area. Within academia, he has worked as a Project Scientist for IIT
Delhi, where he contributed to the market research of the technical textile industry.
He enjoys asking questions that are both practically motivated and theoretically
inspired along several interconnected research streams, including but not limited
to sustainability marketing, socially responsible consumption, consumer
interactions with technology, and services marketing. His work, accordingly, has
implications for product manufacturers, service industries, retailers, and public
policymakers. His work has appeared in academic journals, and he has also co-
edited books, co-authored a book, and written case studies
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Energy Demand Challenges in Europe Implications for policy, planning and
practice

Tipo de elemento Libro

Autor Frances Fahy

Autor Frances. Fahy

Autor Gary. Goggins

Autor Charlotte. Jensen

Resumen This open access book examines the role of citizens in sustainable energy
transitions across Europe. It explores energy problem framing, policy approaches
and practical responses to the challenge of securing clean, affordable and
sustainable energy for all citizens, focusing on households as the main unit of
analysis. The book revolves around ten contributions that each summarise national
trends, socio-material characteristics, and policy responses to contemporary
energy issues affecting householders in different countries, and provides good
practice examples for designing and implementing sustainable energy initiatives.
Prominent concerns include reducing carbon emissions, energy poverty,
sustainable consumption, governance, practices, innovations and sustainable
lifestyles. The opening and closing contributions consider European level energy
policy, dominant and alternative problem framings and similarities and differences
between European countries in relation to reducing household energy use. Overall,
the book is a valuable resource for researchers, policy-makers, practitioners and
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others interested in sustainable energy perspectives. .
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Fashion marketing in emerging economies. Volume I : brand, consumer and
sustainability perspectives

Tipo de elemento Libro

Autor Frederica Brooksworth

Autor Emmanuel Mogaji

Autor Genevieve Bosah

Resumen The primary objective of "Fashion Marketing in Emerging Economies" is to
explore how the fashion apparel industries in emerging markets have expanded
significantly. The book presents a classification of the major impacts of emerging
markets worldwide. It aims to draw attention to the substantial economic growth
and rapid transformations occurring in these under-researched and undervalued
markets, which present great opportunities for investors and entrepreneurs. The
book examines the influence and effectiveness of fashion marketing strategies
employed by multinational fashion corporations in emerging markets. It highlights
the improvements and positive developments that have occurred, thereby
encouraging investors to enter the sector. Detailed analyses are provided on the
strengths and attractive attributes of multinational fashion corporations in different
emerging markets, along with the challenges they face. The authors emphasize the
distinct characteristics of various emerging markets and advocate for the use of
diverse marketing approaches by investors. They argue that emerging markets
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should be treated as a cohesive cluster rather than separate regional stories. The
book also profiles and evaluates the performance of specific emerging markets in
Africa, which have compelling growth potential yet remain largely overlooked by
investors who tend to focus on familiar markets, missing out on other
opportunities. The contributions made in this book serve as a roadmap for
corporations and investors seeking investment opportunities in emerging markets.
The chapters encourage strategic thinking and the adoption of localized and
tailored approaches that promote appropriate actions and solutions, rather than
relying on standardized market models for each market. Given the limited
published research on supply chain management in emerging markets, the book
addresses this gap by using multiple methods and theories to uncover, analyze, and
present facts in each chapter. The authors provide comprehensive insights and
guideposts for future research, emphasizing the unique characteristics of emerging
markets and proposing integrated indicators for further study.

URL https://link--springer--com.uma.debiblio.com/book/10.1007/978-3-031-07326-7

Editorial Palgrave Macmillan
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Palgrave Macmillan.
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Relevance

Until now, there has been a lack of published books addressing the intersection of fashion marketing
and emerging markets. Academic and contemporary research on this subject is scarce. However, the
fashion industry is experiencing rapid growth in emerging markets, accompanied by advancements in
marketing strategies, tools, and technologies. Consequently, there is an increasing need for more
research, information, recommendations, and insights from professionals, entrepreneurs, students, and
academics. The purpose of this book is to fill this gap and provide valuable insights into the challenges,
opportunities, and barriers associated with the development of fashion industries and their contribution
to economic growth in emerging markets.

Relevance
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Until now, there has been a lack of published books addressing the intersection of fashion marketing
and emerging markets. Academic and contemporary research on this subject is scarce. However, the
fashion industry is experiencing rapid growth in emerging markets, accompanied by advancements in
marketing strategies, tools, and technologies. Consequently, there is an increasing need for more
research, information, recommendations, and insights from professionals, entrepreneurs, students, and
academics. The purpose of this book is to fill this gap and provide valuable insights into the challenges,
opportunities, and barriers associated with the development of fashion industries and their contribution
to economic growth in emerging markets.

Topic

Diverse topics

Topic

Diverse topics

Fast fashion, fashion brands and sustainable consumption

Tipo de elemento Libro

Autor Subramanian Senthilkannan. Muthu

Resumen This book discusses the connection between fast fashion brands and customer-
centric sustainability. It highlights what consumers can do with fast fashion and
the important aspects that need to be addressed to make fast fashion sustainable.
Fast fashion is an inevitable element in today’s fashion business cycle and its
adverse impacts on sustainable fashion are a major issue.
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Includes bibliographical references.

Fatal consumption rethinking sustainable development

Tipo de elemento Libro

Autor Aleck S. Ostry

Autor Robert F. Woollard

Resumen Why do we claim to value sustainability while acting in an unsustainable fashion?
How can we reduce our consumption drastically and move toward a sustainable
social system when our society is specifically based on consumption? These two
linked questions are at the heart of this important book, the result of a four-year
interdisciplinary study of British Columbia's Lower Fraser Basin. Taking the
slogan "think globally, act locally" to heart, the contributors to Fatal Consumption
are theoretical as well as practical. They conceptualize the policy analysis they
provide, while also proposing useful tools for those charged with making
decisions. Though specific in focus, the analysis in Fatal Consumption can be
generalized to most North American urban areas. It offers both an understanding
of the present and hope for a sustainable future, counterbalancing a discussion of
the opportunities for change with a frank examination of the barriers to such
change. Fatal Consumption will appeal to urban planners, to policy makers, and to
scholars and others interested in the relationship between health and a sustainable
society.
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Global Challenges for a Sustainable Society EURECA-PRO The European
University for Responsible Consumption and Production

Tipo de elemento Libro
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Autor José Alberto. Benítez-Andrades

Autor Paula. García-Llamas

Autor Ángela. Taboada

Autor Laura. Estévez-Mauriz

Autor Roberto. Baelo

Resumen EURECA-PRO is the global educational core hub and interdisciplinary research
and innovation leader in qualitative environmental and social framework
development for responsible consumption and production. Through its novel
approach, on the one hand, it holistically contributes to the highly topical issue of
Sustainable Consumption and Production under the umbrella of Sustainable
Development Goal 12, and on the other hand it effectively contributes to the
development of the European Higher Education Area complimentary to
Sustainable Development Goal 4. In this book readers will find the discussion
results among professionals, academics and scientists on responsible consumption
and production, regarding the latest advances to achieve a sustainable society. This
book contents 5 chapters focused on: Smart and healthy societies, Recycling,
reused and longer lasting products, fresh air, clean water, healthy soil and
biodiversity, cleaner energy and cutting-edge clean technological innovation, and
industry 4.0. This book also intends to show the current and future challenges, and
innovative solutions considering the technological, humanistic, educational,
economic, social and environmental dimensions of sustainability.
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Governance of Integrated Product Policy : In Search of Sustainable Production
and Consumption

Tipo de elemento Libro

Autor Dirk Scheer

Autor Frieder Rubik

Resumen "European policy patterns are in a state of transformation. New governance
models are shifting power away from states and toward the involvement of all
stakeholders and the idea of shared responsibility. It's a move from command and
control to push and pull.What's in this new approach for the environment? This
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book provides a detailed analysis of the example of integrated product policy
(IPP) which aims to improve the environmental performance of products and
services through their life-cycle. All products cause environmental degradation in
some way, whether from their manufacturing, use or disposal. The life-cycle of a
product is often long and complicated. It covers all the areas from the extraction of
natural resources, through their design, manufacture, assembly, marketing,
distribution, sale and use to their eventual disposal as waste. At the same time it
also involves many different actors such as designers, manufacturers, marketers,
retailers and consumers. IPP attempts to systematically stimulate each phase of
this complicated chain to improve its environmental performance. With the
involvement of so many different products and actors there cannot be one simple
policy measure for everything. Instead, IPP employs a whole variety of tools -
both voluntary and mandatory - which are used to achieve identified objectives.
These include economic instruments, the phase-out of dangerous materials,
voluntary agreements, eco-labelling and product design guidelines.IPP is still in
relative infancy and can be seen as an ongoing process hugely dependent on
effective governance measures to ensure its continued success. This book presents
a plethora of perspectives from policy-makers, researchers and consultancies,
representatives from business, environmental and consumer associations on how
to effectively conceptualise, institutionalise and implement IPP.The book is
divided into four parts. First, the approach to the governance of IPP is examined in
relation to other approaches to sustainable production and consumption. Second,
the widely differing approaches to environmental product policy in practice at
national, supranational and global level are analysed. Third, the book explores the
challenge of designing a coherent policy mix to support the integration of
sustainable consumption and production patterns by sector and theme. Finally, the
book concentrates on the key issue of how to involve stakeholders in IPP in order
to encourage continuous innovations for sustainability throughout the value
chain.Governance of Integrated Product Policy? aims to fill a clear gap in work to
date on sustainable production and consumption by providing researchers and
practitioners from politics, business and civil society new insights into modern
environmental governance in practice."--Provided by publisher.
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Includes bibliographical references and index.

Marketing for sustainable development : rethinking consumption models

Tipo de elemento Libro

Autor Sihem Dekhili

Resumen Many people see a weak association between marketing and sustainable
development and even consider them as two incompatible fields. However,
marketing benefits from an extremely powerful position to encourage
transformations at the production level and to guide consumers towards
responsible behaviors. From its inception, marketing has been positioned as a
support for the relationship between the company and its customers, with the quest
for well-being set in the very foundations of the discipline. In a context that is
marked by crises and much skepticism, marketing today should, more than ever,
prove that it acts in good faith. This book offers practitioners, public authorities,
professors and students illustrations that demonstrate that the dissemination of
sustainable practices is indeed a marketing issue. It argues that it is particularly
important not only to overcome the divide between the concepts of marketing and
sustainability, but also to use marketing tools and frameworks to support
sustainable development and strengthen the green market.
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Repair, Do-It-Yourself and Circular Economy Alternative Practices for
Sustainable Consumption

Tipo de elemento Libro

Autor Michael. Jonas

Autor Sebastian. Nessel

Autor Nina. Tröger

Resumen Repair & Do-It-Yourself activities on the one hand and discussions about the
circular economy on the other hand are currently regarded as promising examples
of how current modes of consumption and production can be reorganized and
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redesigned in the sense of a sustainable society. This volume discusses the
relevance, the interactions as well as the possibilities and limits of the
aforementioned phenomena of repairing, do-it-yourself and longer use on the one
hand and the circular economy on the other, from both a scientific and a practical
perspective. The publishers PD Dr. Michael Jonas is a private lecturer in sociology
at the European University Viadrina Frankfurt/Oder and a senior researcher at the
Institute for Advanced Studies Vienna. Dr. Sebastian Nessel is a post doc in the
research department of Economic Sociology at the Karl-Franzens-University Graz.
Mag.a Nina Tröger is a consumer researcher at the Vienna Chamber of Labourn.
This book is a translation of an original German edition. The translation was done
with the help of artificial intelligence (machine translation by the service
DeepL.com). A subsequent human revision was done primarily in terms of
content, so that the book will read stylistically differently from a conventional
translation.
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Responsible Consumption and Production

Tipo de elemento Libro

Autor Walter. Leal Filho

Autor Anabela Marisa. Azul

Autor Luciana. Brandli

Autor Pinar Gökcin. Özuyar

Autor Tony. Wall

Resumen The problems related to the process of industrialisation such as biodiversity
depletion, climate change and a worsening of health and living conditions,
especially but not only in developing countries, intensify. Therefore, there is an
increasing need to search for integrated solutions to make development more
sustainable. The United Nations has acknowledged the problem and approved the
“2030 Agenda for Sustainable Development”. On 1st January 2016, the 17
Sustainable Development Goals (SDGs) of the Agenda officially came into force.
These goals cover the three dimensions of sustainable development: economic
growth, social inclusion and environmental protection. The Encyclopedia of the
UN Sustainable Development Goals comprehensively addresses the SDGs in an
integrated way. It encompasses 17 volumes, each one devoted to one of the 17
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SDGs. The volume addresses SDG 12, namely "Ensure sustainable consumption
and production patterns" and contains the description of a range of terms, which
allow a better understanding and foster knowledge. Concretely, the defined targets
are: Implement the 10-Year Framework of Programmes on Sustainable
Consumption and Production Patterns, all countries taking action, with developed
countries taking the lead, taking into account the development and capabilities of
developing countries Achieve the sustainable management and efficient use of
natural resources Halve per capita global food waste at the retail and consumer
levels and reduce food losses along production and supply chains, including post-
harvest losses Achieve the environmentally sound management of chemicals and
all wastes throughout their life cycle, in accordance with agreed international
frameworks, and significantly reduce their release to air, water and soil in order to
minimize their adverse impacts on human health and the environment
Substantially reduce waste generation through prevention, reduction, recycling
and reuse Encourage companies, especially large and transnational companies, to
adopt sustainable practices and to integrate sustainability information into their
reporting cycle Promote public procurement practices that are sustainable, in
accordance with national policies and priorities Ensure that people everywhere
have the relevant information and awareness for sustainable development and
lifestyles in harmony with nature Support developing countries to strengthen their
scientific and technological capacity to move towards more sustainable patterns of
consumption and production Develop and implement tools to monitor sustainable
development impacts for sustainable tourism that creates jobs and promotes local
culture and products Rationalize inefficient fossil-fuel subsidies that encourage
wasteful consumption by removing market distortions, in accordance with national
circumstances, including by restructuring taxation and phasing out those harmful
subsidies, where they exist, to reflect their environmental impacts, taking fully
into account the specific needs and conditions of developing countries and
minimizing the possible adverse impacts on their development in a manner that
protects the poor and the affected communities Editorial Board Medani P.
Bhandari, Luciana Londero Brandli, Morgane M. C. Fritz, Ulla A. Saari, Leonardo
L. Sta Romana.

Fecha 2020

Adicional DOI: 10.1007/978-3-319-71062-4

Lugar Cham

Editorial Springer International Publishing

ISBN 3-319-71062-1

Serie Encyclopedia of the UN Sustainable Development Goals

Fecha de adición 6/3/2024 18:22:38
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Etiquetas:

Sustainable development, Consumer Behavior, Industrial and Production Engineering, Industrial

engineering, Motivation research (Marketing), Natural resources, Natural Resources, Operations

Management, Production engineering, Production management, Sustainable Development
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Responsible Consumption and Sustainability Case Studies from Corporate
Social Responsibility, Social Marketing, and Behavioral Economics

Tipo de elemento Libro

Autor Enrique Carlos. Bianchi

Autor Jose Luis. Vazquez Burguete

Autor M. Mercedes. Galan-Ladero

Autor Ana. Lanero Carrizo

Resumen This book presents high-quality cases on the actions carried out by companies to
minimize the social and environmental impact of the products (goods and
services) they launch on the market. It also highlights the education campaigns
that promote behavioral changes and new sustainable lifestyles that have been
developed by all kinds of organizations (Public Administration, NGOs, and
businesses), mainly from Corporate Social Responsibility, Social Marketing, and
Behavioral Economics perspectives. International cases help students learn how
management and corporate strategy, and the appropriate marketing strategies, can
be designed with an aim to achieve responsible consumption and create
sustainable lifestyles. .

Fecha 2023

Adicional DOI: 10.1007/978-3-031-30742-3

Lugar Cham

Editorial Springer International Publishing

ISBN 3-031-30742-9

Serie Springer Business Cases

Edición 1st ed. 2023.

Fecha de adición 6/3/2024 18:22:38

Modificado 6/3/2024 18:22:38

Etiquetas:

Sustainability, Behavioral Economics, Corporate Environmental Management, Economics

—Psychological aspects, Industrial management—Environmental aspects, Marketing

Social change and the coming of post-consumer society : theoretical advances
and policy implications

Tipo de elemento Libro

Autor Halina Szejnwald. Brown

Autor Maurie J. Cohen

Autor Philip. Vergragt

Fecha 2017

Adicional DOI: 10.4324/9781315630168

Lugar Abingdon, Oxon ;

Editorial Routledge
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ISBN 1-315-63016-8

Serie Routledge-SCORAI Studies in Sustainable Consumption

Fecha de adición 6/3/2024 18:22:39

Modificado 6/3/2024 18:22:39

Etiquetas:

Consumers, Consumption (Economics) -- Social aspects, Social change

Social Influence and Sustainable Consumption

Tipo de elemento Libro

Autor Elizabeth B. Goldsmith

Resumen This forward-looking volume examines the role of social influence--including
social media--in creating and fostering sustainable consumer behavior. Using the
concepts behind social influence theory as a launching point, it describes humans'
need for social networks and identifies the core components of buying, such as
consumer goals and the gathering of opinions. From here, chapters examine ways
social influence can encourage and support sustainable consumption, from buying
green products to recycling packaging materials to supporting environmentally
responsible brands. Real-world examples, critical thinking questions, a breakdown
of strategies for influencing behavior, and pertinent references give the book extra
dimensions of value.   Among the featured topics:   Social influence: why it
matters. Values, attitudes, opinions, goals, and motivation. What we buy and who
we listen to: the science and art of consumption. Decision making and problem
solving. Households: productivity and consumption. Sustainably managing
resources in the built environment.   Between its nuanced understanding of social
connections and its up-to-date lens on technology, Social Influence and
Sustainable Consumption is must reading for researchers in the fields of consumer
psychology, consumer behavior, and consumer sustainability.

Fecha 2015

Adicional DOI: 10.1007/978-3-319-20738-4

Lugar Cham

Editorial Springer International Publishing

ISBN 3-319-20738-5

Serie International Series on Consumer Science

Edición 1st ed. 2015.

Fecha de adición 6/3/2024 18:22:38
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Etiquetas:
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Notas:
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Includes bibliographical references at the end of each chapters and index.

Socially responsible consumption and marketing in practice : collection of case
studies

Tipo de elemento Libro

Autor Jishnu Bhattacharyya

Fecha 2022

Lugar Singapore

Editorial Springer

ISBN 981-16-6432-3

Fecha de adición 6/3/2024 18:22:38

Modificado 6/3/2024 18:22:38

Etiquetas:

Consumption (Economics)

Sustainable Consumption Design, Innovation and Practice

Tipo de elemento Libro

Autor Audley. Genus

Resumen This book originates from the work of contributors to initiatives and global
networks promoting and pursuing lines of enquiry that recognise and probe
relationships between sustainable consumption, design and production, and the
implications of those relationships for new economic activity and the way we live
and govern ourselves. It features contributions from social scientists (e.g. from the
fields of innovation studies, geography, environmental policy and sociology) and
practitioners, serving to generate a short-list of research perspectives and topics
around which future research and actions in practice will be orientated. The book
consists of ten chapters divided into three parts, focusing on:
perspectives/methodological insights; empirical work integrating consumption and
production; and site-specific practitioner-oriented case studies. The conclusion
examines the key aspects of policy, research and practical implications.

Fecha 2016

Adicional DOI: 10.1007/978-3-319-29665-4

Lugar Cham

Editorial Springer International Publishing

ISBN 3-319-29665-5

Serie The Anthropocene: Politik—Economics—Society—Science, 3

Edición 1st ed. 2016.

Fecha de adición 6/3/2024 18:22:38
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Modificado 6/3/2024 18:22:38

Etiquetas:

Environmental law, Environmental Law/Policy/Ecojustice, Environmental policy, Human geography,

Human Geography, Methodology of the Social Sciences, Social sciences

Notas:

Includes bibliographical references at the end of each chapters and index.

Sustainable consumption and production : challenges and development

Tipo de elemento Libro

Autor Susanne Sweet

Autor Ranjula Bali Swain

Fecha 2021

Lugar Cham, Switzerland

Editorial Springer

ISBN 3-030-56371-5

Fecha de adición 6/3/2024 18:22:38

Modificado 6/3/2024 18:22:38

Etiquetas:

Environmental economics, Development economics, International business enterprises

Notas:

Includes bibliographical references and index.

Sustainable consumption and production. Volume II, Circular economy and
beyond

Tipo de elemento Libro

Autor Ranjula Bali Swain

Autor Susann Sweet

Resumen Circular economy principles are driving to overcome the challenges of today’s
linear take-make-dispose production and consumption patterns through keeping
the value of products, materials, and resources circulating in the economy as long
as possible. Sustainable Consumption and Production, Volume II: Circular
Economy and Beyond aims to explore the sustainable consumption and production
transition to a circular economy, while addressing critical global challenges by
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innovating and transforming product and service markets towards sustainable
development. This book explores how consumers, private sector, relevant
international organizations, and governments can play an active role in innovating
businesses to help companies, individuals (consumers and citizens), organizations,
and sectors, to remain competitive, while transitioning towards sustainable
markets and economies. It is of interest to economists, students, businesses, and
policymakers. Ranjula Bali Swain is Visiting Professor atCenter for Sustainability
Research (CSR) & Misum, Stockholm School of Economics and Professor of
Economics at Södertörn University, Stockholm, Sweden. Her research focusses on
sustainable development, environmental economics and development Susanne
Sweet is Associate Professor at Stockholm School of Economics. Sweet’s research
covers a broad range of topics on corporate sustainability and responsibility and
she has for the past eight years been the research manager for a large cross
disciplinary research program on circular fashion.

Fecha 2021

Adicional DOI: 10.1007/978-3-030-55285-5

Lugar Cham, Switzerland

Editorial Palgrave Macmillan

ISBN 3-030-55285-3

Edición 1st ed. 2021.

Fecha de adición 6/3/2024 18:22:38
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Etiquetas:

Sustainable development, Consumption (Economics) -- Environmental aspects, Environmental

economics

Sustainable consumption dilemmas

Tipo de elemento Libro

Autor Kees. Vringer

Autor Herman R. J.. Vollebergh

Autor Daan van. Soest

Autor Eline. van der Heijden

Autor Frank. Dietz

Resumen Consumers only occasionally choose to buy sustainable products. At the same
time these consumers say in surveys that sustainability is important to them, and
that the government should promote sustainable consumption. Most likely, a social
dilemma is at play here. Everyone would be better off if we all consume
sustainably; but because of the higher prices for sustainable products, there is an
incentive for each individual to leave sustainability efforts to others. Government
measures to promote sustainable consumption would resolve the social dilemma.
But do consumers really want to increase sustainability? This study takes a closer
look at public support for sustainable consumption and the associated dilemmas,
with the help of a behavioural economics experiment of group decisions. In the
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experiment, participants had to decide whether they were willing to buy more
sustainable varieties of meat or chocolate instead of less sustainable conventional
varieties. They actually had to buy the product agreed upon for one week. The
results show that a large number of participants, who did not usually buy
sustainable products, were willing to commit to buying sustainable products. This
gap may partially be explained by ‘conditional cooperation’ phenomena. In
addition participants appear insensitive to the size of the collective benefit.
However, the participants in our experiment seem to have difficulties to force
others to buy sustainable products. They seem to be caught in a moral dilemma in
which they weigh the feel-good effect of contributing to a collective good against
the higher individual costs of buying sustainable products and forcing others to do
so. Also we found that the preference of the participants for, or dislike of, a
measure beforehand did not say much about their appreciation of the measure
afterwards. Based on the results we draw the following policy conclusions. Since
consumers do not always act in accordance with their values, the presently low
market shares of sustainable products do not adequately reflect consumer support
for government policy to promote sustainable consumption. To stimulate
consumption of sustainable products, it may be useful to emphasize the feel-good
effect (‘warm glow’) of individual contributions to sustainability. Furthermore, the
government could make use of the fact that most consumers are ‘conditionally
cooperative’, e.g. by convincing individual consumers that enough others are
switching to sustainable products, too. In this context, it appears that consumers
prefer ‘soft’ incentive measures (e.g. subsidies) over ‘hard’ restrictive regulations,
even if their individual financial benefit from the former will be smaller. The
freedom of choice is apparently worth it. However, rules and regulations, even in
the form of bans of less sustainable product varieties, can be acceptable and more
effective – as long as the government takes the lead in setting up these rules and
regulations.

Fecha 2015

Lugar Paris

Editorial OECD Publishing

Serie OECD Environment Working Papers, no.84

Fecha de adición 6/3/2024 18:22:38

Modificado 6/3/2024 18:22:38

Etiquetas:

Environment

Sustainable Consumption The Right to a Healthy Environment

Tipo de elemento Libro

Autor Alberto do. Amaral Junior

Autor Lucila de. Almeida

Autor Luciane. Klein Vieira
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Resumen This book provides a broad understanding of whether law plays a role in
influencing patterns of sustainable consumption and, if so, how. Bringing together
legal scholars from the Global South and the Global North, it examines these
questions in the context of national, transnational and international law, within
single and plural legal systems, and across a range of sector-specific issue areas.
The chapters identify how traditional legal disciplines (e.g. constitutional law,
consumer law, public procurement, international public law), sector-related
regulation (e.g. energy, water, waste), and legal rules in specific areas (e.g. eco-
labelling and packing) engage with the concept of sustainable consumption. A
number of the contributions describe this relationship by isolating a national legal
system, while others approach it from the vantage point of legal pluralism,
exploring the conflicts and convergences of rules between multiple international
treaties (or guidelines) and those between the rules of international and
transnational law (or both) vis-à-vis national legal systems. While sustainable
consumption is recognised as an important field of interdisciplinary research
linking virtually all social science disciplines, legal scholarship, in contrast, has
neglected the importance of the field of sustainable consumption to the law. This
book fills the gap.

Fecha 2020

Adicional DOI: 10.1007/978-3-030-16985-5

Lugar Cham

Editorial Springer International Publishing

ISBN 3-030-16985-5

Edición 1st ed. 2020.

Fecha de adición 6/3/2024 18:22:38

Modificado 6/3/2024 18:22:38

Etiquetas:

Sustainable development, Sustainable Development, Industrial management—Environmental aspects,

Environmental economics, Development and Sustainability, Economic development—Environmental

aspects, Environmental Economics, International Economic Law, Trade Law, International

environmental law, International Environmental Law, International law, Sustainability Management,

Trade

Notas:

Includes bibliographical references.

Sustainable production and consumption systems

Tipo de elemento Libro

Autor Syed Abdul Rehman Khan

Autor Charbel José Chiapetta Jabbour
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Resumen This book opens up a critical dimension to the field of industrial ecology. The
book discusses the post COVID-19 trends in the field of industrial ecology and
evolving practices adopted by firms for betterment of environment and society.
The authors identify valuable lessons to be learned and present conceptual
frameworks to guide future industrial ecology applications. Transforming
industrial systems into closed-loop industrial ecosystems dramatically reduces the
negative impact of industrial activities on the environment. Therefore, this book is
important not only for operation management scholars but also those who are
interested in ensuring an environmentally sustainable future.

Fecha 2021

Lugar Singapore

Editorial Springer

ISBN 981-16-4760-7

Serie Industrial Ecology.

Fecha de adición 6/3/2024 18:22:39
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Etiquetas:

Sustainable development, Production management, Industrial ecology

Notas:

Includes bibliographical references and index.

System Innovation for Sustainability 1 : Perspectives on Radical Changes to
Sustainable Consumption and Production

Tipo de elemento Libro

Autor Arnold Tukker

Autor Martin. Charter

Autor Carlo. Vezzoli

Autor Eivind. Stø

Autor Maj Munch. Andersen

Resumen "Sustainable consumption and production (SCP) was adopted as a priority area
during the World Summit on Sustainable Development in Johannesburg in 2002
and has since become one of the main vehicles for targeting international
sustainability policy. Sustainable consumption focuses on formulating equitable
strategies that foster the highest quality of life, the efficient use of natural
resources, and the effective satisfaction of human needs while simultaneously
promoting equitable social development, economic competitiveness, and
technological innovation. But this is a complex topic and, as the challenges of
sustainability grow larger, there is a need to re-imagine how SCP policies can be
formulated, governed and implemented. The EU-funded project "Sustainable
Consumption Research Exchanges" (SCORE!) consists of around 200 experts in
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the field of sustainable innovation and sustainable consumption. The SCORE!
philosophy is that innovation in SCP policy can be achieved only if experts that
understand business development, (sustainable) solution design, consumer
behaviour and system innovation policy work together in shaping it. Sustainable
technology design can be effective only if business can profitably make the
products and consumers are attracted to them. To understand how this might
effectively happen, the expertise of systems thinkers must be added to the mix.
System Innovation for Sustainability 1 is the first result of a unique positive
confrontation between experts from all four communities. It examines what SCP is
and what it could be, provides a state-of-the-art review on the governance of
change in SCP policy and looks at the strengths and weaknesses of current
approaches. The SCORE! experts are working with actors in industry, consumer
groups and eco-labelling organisations in the key consumption areas of mobility,
food and agriculture, and energy use and housing - responsible for 70% of the life-
cycle environmental impacts of Western societies - with the aim of stimulating,
fostering or forcing change to SCP theory in practice. The System Innovation for
Sustainability series will continue with three further volumes of comprehensive
case studies in each of these three critical consumption areas. Each chapter of this
book examines problems and suggests solutions from a business, design,
consumer and system innovation perspective. It primarily examines the differing
solutions necessary in the consumer economies of the West, but also comments on
the differing needs in rapidly emerging economies such as China, as well as base-
of-the-pyramid economies. The System Innovation for Sustainability series is the
fruit of the only major international research network on SCP and will set the
standard in this field for some years to come. It will be required reading for all
involved in the policy debate on sustainable production and consumption from
government, business, academia and NGOs for designers, scientists, businesses
and system innovators."--Provided by publisher.
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Edición First edition.
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Textiles and Clothing Sustainability Sustainable Fashion and Consumption
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Tipo de elemento Libro

Autor Subramanian Senthilkannan. Muthu

Resumen This is the first book to introduce and explain the concept of sustainable
consumption with reference to the clothing sector. It uses various case studies to
detail sustainable consumption behavior in the industry. Consumption is a key
issue and is a major driver when it comes to sustainability in any industry,
including clothing sector. Several studies which have highlighted the need for
sustainable consumption in the clothing sector are discussed in this book.
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Editorial Springer Singapore
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Sustainable development, Industrial and Production Engineering, Industrial engineering, Production
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Engineering, Materials science, Textile Engineering, Textile industry

Notas:

Includes bibliographical references at the end of each chapters.

The meat crisis : developing more sustainable production and consumption

Tipo de elemento Libro

Autor Joyce D'Silva

Autor John Webster

Resumen Meat and dairy production and consumption are in crisis. Globally 60 billion farm
animals are used for food production every year. It is well accepted that methane
emissions from cattle and other livestock are major contributors to greenhouse gas
levels and to climate change. The Food and Agriculture Organization of the
United Nations (FAO) predicts a rough doubling of meat and milk consumption by
2050, with particularly rapid growth occurring in the developing economies of
Asia. This could raise the number of farm animals used annually to nearer 120
billion. What will this mean for the health and wellbeing of those animals, of the
people who consume ever larger quantities of animal products, and for the health
of the planet itself?1. How to Raise Livestock - and How Not To2. The Water
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Footprint of Animal Products3. Livestock and Climate Change4. Industrial
Livestock Production and Biodiversity5. Does Organic Farming Offer a
Solution?6. Food from the Dairy - Husbandry Regained?7. Cracking the Egg8.
Cheap as Chicken9. Sustainable Pig Production: Finding Solutions and Making
ChoicesContributorsIndexIntroductionPart I: The Impacts of Animal Farming on
the Environment Part II: Farming Practices and Animal WelfarePart III: The
Implications of Meat Production for Human HealthPart VI: Ethical and Religious
Approaches to Animal FoodsPart V: Devising Farming and Food Policies for a
Sustainable Future This powerful and challenging book explores these issues
surrounding the global growth in the production and consumption of meat and
dairy animals and products, including cultural and health factors, and the
implications of the likely intensification of farming for both small-scale producers
and for the animals. Several chapters explore the related environmental issues,
from resource use of water, cereals and soya, to the impact of livestock production
on global warming and issues concerning biodiversity, land use and the impacts of
different farming systems on the environment. A final group of chapters addresses
ethical and policy implications for the future of food and livestock production and
consumption. The overall message is clearly that we must eat less meat to help
secure a more sustainable and equitable world.
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Editorial Routledge, an imprint of Taylor and Francis
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